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William Procter & James Gamble, 1837 - P8&G, Ivorydale fal Thomas Alva Edison, 1847 - 1931
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Alexander Graham Bell, 1847 - 1822 Guglielmo Marchese Marconi, 1874-1937 © KDKA, Pittsburgh 1920
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T4 < Gone with the wind (1939
- i 1939)

Ma Perkins (featuring Oxydol), 1933 Regissar David Selznik

"Lights Diamond Jubilee”
(18389, 70 miljoner tittare)

HUP HUL ar De:c Laroomar

drinkvalet. Cosmopolitan - citron-
cointreau, limejuice och tran-
ice — har varit en storsiljare

- Och det ar nistan bara tjejer
som dricker den. Det dr ingen tvekan 1
om att det ir "Sex and the City” som
har skapat intresset, siger Micke 2. tekniken blir inte alltid som vi tror
Trygg, barchef pd Café Opera.

tvaloperor for att locka till media

Likadant ar det med Stolle-Bolle.
“h: De tvi overvintrade jetset-damerna i
It is only governments "Helt hysteriskt” flyter giir-
that are stupid, not the na genom Londons modevirld med
masses of people.” en Stolle-Bolle i handen och ytterli-

gare ndgra innanfor dekolletaget.
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Douglas Engelbart, 1925-




SYN PA KONSUMGON

modern:

slutférbrukning av varor

postmodern:

varumarkeshantering for identitetskapande

miJLiGHeGer 1968

uaroerinGssHaranoe

"For the post modern generation, the modern
structure of education [schools] is aimless, if
not redundant.”

"[Images] that define the goals of the post
modern generation are not acquired in
[schools] but through the marketing systems.
Therefore, the more fundamental education,
one of goals, values, meanings, and desires
already takes place through exposure to
marketing culture.”

modernism and the marketing
ting, vol. 10,

Laroomar

tvaloperor: for att locka till media
det blir inte alltid som vi tror
datorer: for att kriga

ibland blir det som vi vill

iNnFOr morconoacen

hur vill du att d
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“Maybe Tomorrow” (ud), Kin artbyking.com







