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scienca fiction or facts?

lliussration Heslisstion
Real-tima pliElﬁﬂ and auctmmnq
Irtal .|l_| b =aftware aqants land a great chance of beang the "killer
W J:- tificial Intalligence (&1) technology, since they are designad
% in very complex systams and they can present
, The opportunities for wsing intelligent agents in an
a-husiness appli E-&[ll."' are anonmigus. Thay can for exampha be usad for
real -t recing and suctaning, mwslving different partees in & sugply-
chain metwork. Supaliers can present their producks an the web - over
Irtermet ar an axkranst - and Ll'.-IIl...1. rapl-tima grice bids frorm multiple
anvers. [ntelligent software agents can carry ouk waork on behalf of
Fursan knowladge workears bal st o Lhc supplier's and costamer's
oechald, The most inteligeat software agent will win the best deals
(IT-b claget A, 20013
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How do people find sites? " aRHET ACTaRs

Links 88%
Search engines 85%
Friends 65%
Print media 63%
Directories 58%
E-mall sigs 36%
Television 32%
Usenet 30%
Books 26%
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Artificials Mlﬂcral Markat Actors
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Artificials are digital machines that interact in markets.
PhoneGenie

An observer's understanding of the interactions of an Linjevaljiaran  Evolut
artificial depends on how it is: . IBM hots 5P
- controlled (fuamans ve. autonomously) and how its

- system s designed (visible vs. hidden) EArBeInRne:
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Artificial Market Actors

Artificial Market Actors

a few examples
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What can I help you find?
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Tips: Tiy %0 koop your seardl questions s hort sed te e peint.
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Manaagerial implications

strategy

Think artificials
- use them
- face them

Beware of Science Fiction
- visions NE practice

meaning

Mind [of) the artificials
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