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=Fysisk skonhet, attraktivitet
=Intelligens . o
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= Statusutbildning

=Personlighet
=Karlek

=Ras, Nationalitet, Alder
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Relationens karaktér

Balanserad

Fientlig Vinlig

Ensidig

Relationens karaktér

Emotionell

Yt"g Djup

Funktionell

Kundens bésta

One to One Marketing:

« Kundens béasta
« | drande relation
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Vilkommen til
Shkatitebetalarng

Den kundinriktade
organisationen

Larande relation

Larande relation

=Lyssnar och lar

=Fragar forsiktigt
=Minns at kunden

= Skonar kunden
=Fdrenklar och forbattrar

Massa eller Individ?

Anta/l\ behov T T
Marknadsandel
Kund-
andel

)

>

Antal kunder

Livstidsvarde

«Nuvérde av kundrelationen
= Strategiskt livstidsvarde
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Lojalitetens drivkrafter

«Tvang, inlasning
=Bargain, bonus
=Vana, bekvamlighet
=Engagemang
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Neal Elzenga from
www.netsage.com calls
Toyspot automated
hotline

T warld is oo big for us. Too much going on, foo man
crimes, too much violence and excitement. Try as you
will, you will get behind in the rce, in spite of yourselt
It's an incessant steain to keep pace... and still you Toose
ground, Science empties its discoveries on you so fast
that you stagger beneath them in hopeless bewilderment
The political world is news seen so capidly you're put of
beeath trying to keep pace with who's in and who's out.
Everything is high pressure.

Human nature can t endure much mose.

Hur kan du forenkla
ditt liv?
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Fordelar...

=Spar tid, forenklar
=Perfekt anpassning
=Befriar fran trams i brevladan
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Ola Feurst:

www.bat.se/partners/olaf
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